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Overview of JTH Social Media Strategy

Reach out to authors when they are 
accepted with social media guide

• Encourage self-promotion
• Provide tools

JTH Social Media Editor acquired in 
September 2019

• Amplify social reach of articles on 
Twitter

• Interact and build community online
• Engage in conversations to learn more 

about needs of authors/readers

Supplemental postings from ISTH and 
Wiley social media channels: 
Twitter/Facebook/LinkedIn/Instagram



Why Tweet for Science?

Promote your research and the (niche) 
field

ECR: promote your work

Counteract “fake science”

Networking among colleagues

Promote research within field and 
beyond

Find science jobs

Hear about new papers in field

Education to
• Funders
• Public
• Other people



Why Interact With @JTHJournal?

Promote JTH journal and ISTH

Communicate science and papers

Outreach nurses, surgeons, doctors, 
other scientists, patients, public

Promote ISTH congresses 

Community

Education

Discuss with peers (more)

World Thrombosis Day

Bring other blood journals together

Online-> IRL meet ups and networks



Our Aim

More tweets and more interactions with 
experts

Discussion about the science (in-depth)

Dianne can facilitate; authors should 
lead discussion

Tweet about other related papers

Enhance community and engagement

Increase activity in Europe and Australia

Less activity from ECR, AE and PI should 
stimulate Twitter usage



Examples of Engagement



Example: World Thrombosis Day



What Are the Numbers?

Note ‘Unspecified’: Sometimes Google 
is unable to verify a referral source, 
particularly when using a URL shortener
(bit.ly) as we often do.

This is just the original referral. Does not 
capture secondary shares.

We have seen a marked increase in 
overall visits to JTH since September, 
but that coincided with other changes.

Referrals to JTH website in 2019:



Impressions & Engagement Over Time

Aug 2019: 4,456

Sept 2019: 39,000

Oct 2019: 106,000 (WTD)

Nov 2019: 57,000 

Dec 2019: 62,000

Jan 2020: 85,000

Feb (26): 61,000

Aug 2019: 5

Sept 2019: 269

Oct 2019: 508

Nov 2019: 447

Dec 2019: 405

Jan 2020: 560

Feb (26): 573
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Social Sharing = More Citations?

New research coming from RPTH will show a modest positive correlation 
between social sharing and citations.

More research needed on overall impacts.



Questions?

@JTHJournal

@JHMorrissey

@DavidLillicrap

@DianvanderwalDr

@LukeBlount

@ISTH

@RPTHJournal

@ThrombosisDay

@WileyOnc_Hem

@WileyGlobal

See you online! Also, don’t forget to 
download the new app!


